
Dominic Park
Portfolio: wotjr.com
My graphic design foundation sparked a self-driven curiosity for UX design, and I enjoy growing in it through
research and visual storytelling.

dominic.park.j@gmail.com
469-386-7739

Jersey City, NJ  |  Providence, RI

EDUCATION
Rhode Island School of Design — BFA, Graphic Design (RISD) Aug 2024 – May 2028

GPA: 3.95

Brown University (Coursework): Social Context of Learning and Development, Contemporary Architecture

EXPERIENCE
Cheil USA (Samsung) — Design Intern Dallas, TX  ·  June 2026 – August 2026

• Vibe-coded an AI agent using Samsung's brand system (color assets, typography) that cut creative deck production from 45 to 10 minutes (a 78%
reduction), then pitched two more AI-agent concepts to Cheil's growth-team executives, aiming to ship the tools and showcase them at an upcoming AI
conference.

• Analyzed 15+ competing products, uncovering UX patterns that directly influenced Jebi's marketing page interface decisions.
• Stepped in as de facto Project Manager, directing Account Manager, Strategy, and Copywriter interns to hit campaign deadlines.
• Art directed 4 campaign concepts totaling 12 deliverables in a 3-day turnaround for Samsung's first round of creative review, then refined them into two

client-approved concepts built around gaming and fashion culture to strengthen brand positioning for the product launch.
• Produced 18 Key Visuals in 2 days for Samsung's unreleased 2026 Galaxy Watch launch, keeping the campaign on schedule for market release.

Design for America, Brown & RISD — Product Design Providence, RI  ·  Sept 2025 – Present

• Co-led a 6-person creative team to resolve complex UI/UX conflicts for a nonprofit mobile application.
• Synthesized insights from 10+ stakeholder interviews to define a creative direction balancing user needs and brand goals.
• Designed a targeted notification system informed by user interviews, improving engagement and content relevance.

Providence Promise — UX Design Volunteer Providence, RI  ·  October 2025 – April 2026

• Interviewed 35+ users to surface their needs and wants, shaping the design direction for the program.
• Unified Providence Promise's fragmented WhatsApp, email, and text channels into one accessible incentive-tracking system.

Claude Campus Ambassador Program, RISD — Campus Ambassador Providence, RI  ·  Fall 2026 – Spring 2027

• Teach RISD students how to do research with AI through monthly meetings and technical workshops.
• Show students how to use Claude to create products and design work, including a spring hackathon.
• Run outreach to student interest groups and publish biweekly social content about Claude across campus.

Living Outside — UX Design Volunteer Remote  ·  July 2026 – Present

• Redesigned site navigation for the Living Outside website, reducing the number of clicks required for users to reach key resources.
• Maintained brand consistency across new site updates by applying established colors, typography, and visual standards.

The College Hill Independent, Brown & RISD — Web Design Providence, RI  ·  Sept 2025 – May 2026

• Delivered weekly web layouts and article publishing for one of Brown/RISD's largest student publications, maintaining cohesive visual standards.
• Optimized site UX to improve readability, accessibility, and engagement.

Girl Scouts — Marketing & Communications Intern Dallas, TX  ·  June 2023 – August 2023

• Directed visual storytelling for a national Barbie collaboration, producing 20+ social and campaign assets that extended a global partnership's reach.
• Managed on-site logistics for 2 major Girl Scouts events, including prop coordination for the Barbie news broadcast, and oversaw camp site operations to

understand programming firsthand.

AWARDS & EXHIBITIONS
• Exhibition Designer, "The Things We Have In (the) Common(S)" — May 2026

• Baseline Type Exhibit 2025, RISD Graphic Design — November 2025

• Honors Designation, RISD — Fall 2024 – Present

RESEARCH
AI Philosophy Research Assistant — Dr. Molly Kelly Providence, RI  ·  June 2025 – Sept 2025

Investigated how an AI-generated podcast tool represents speaker identity, revealing how race, class, and gender shape perceived audio “reliability” and
obscure timbral politics.

SKILLS
UX & Research: User research, competitive analysis, information architecture, wireframing, prototyping, usability testing, AI-assisted research
Design & Tools: Figma, Adobe Creative Cloud (Photoshop, Illustrator, InDesign, Lightroom, Premiere Pro), Claude Code, CodeX, Gemini
3D Graphics: Cinema 4D, Spline, Blender, Nomad Sculpt

https://wotjr.com

